CENTER FOR MEDIA STUDIES

Community/Off-Campus Client Guidelines for

Project Partnership/Support

Local businesses, public or private agencies, non-profit organizations, social service providers, educational and/or religious institutions, private individuals, or other entities, may apply for up to one academic year (two semesters) of support from and/or partnership with faculty and students in the Center for Media Studies. Although financial contributions and/or fee-for-services payments to the Center for Media Studies are accepted and appreciated, ability to pay is NOT necessarily a determining factor in whether particular projects are selected for partnerships with or support from CMS. 

Project Purpose:

· Proposed projects should provide specific significant teaching and applied -learning opportunities that will benefit PLU students as well as the client.
Eligible Applicants:
· As stated above, entities of nearly all sizes and types may be eligible for consideration.
· Ideally, project activities should be completed within two academic semesters. Timelines may be extended on a case-by-case basis and under appropriate circumstances.
Applications must include:
· A completed application cover sheet.

· A project abstract

· A narrative description of the proposed project.  (See the guidelines that follow).  Narratives should be limited to 2-3 pages, single-spaced, 12 point font, excluding budget page(s).
· A budget of estimated expenses/costs associated with the project.  (NOTE: All sources of funding should be specified).

· Copies of applicants’ resumes or CVs. 
Applications can be submitted to the Center for Media Studies via hard copy or email. A Cover sheet with required signatures must be included. All application materials for projects that will occur over a Summer, or beginning in a Fall semester, must be submitted no later than April 1. For projects that will begin during a Spring semester, application materials must be submitted by no later than Nov. 1 of the preceding calendar year. Please contact Center faculty member Joanne Lisosky, Ph.D. with any questions at 535-7778. Or, email the Center at cms@plu.edu.

Applications will be reviewed by Center for Media Studies faculty. Decisions will be announced by early December for projects set to begin in Spring, or by early May for projects that will occur over the Summer or in the Fall.
Requirements:

When entering into partnership with the Center for Media Studies, partners, service recipients agree to the meet the following requirements:
· All expenses must be fully documented, particularly any costs that might be incurred by CMS students or faculty while participating in the proposed project. 
· Should changes occur with respect to the timing, deadlines or circumstances of a project prior to the semester in which it is scheduled to start, any substantive adjustments should be discussed and approved in advance by the Director of the Center Media Studies at PLU.
Evaluation Criteria:

Project Research

Research Objective (40 points)

· What are your goals or objectives?  What will be the focus of the project? (10 points)

· How is your project related to existing practices or developments in your field and/or closely related professional activities ? (10 points)

· What contribution does the project make to your pursuits, professional objectives or community goals? (10 points)

· Does the research fit within PLU’s academic goals and the University’s Integrated Learning Objectives (10 points)

Preparation and Implementation (40 points)

· In order to pursue your project or achieve its objectives, what deliverables or collateral materials are needed? (10 points)

· Why is support from the Center for Media Studies necessary in order to achieve your goals or objectives? (10 points)
· What is the timeline and budget? (10 points)
· In what specific ways do you envision that students and faculty in the Center for Media Studies will partner with or support your research? (10 points)

Outcome(s) (20 points)

· What are the expected outcomes?  What is the likelihood that expected outcomes will be met, as judged by the quality of the project’s organization and your background and preparation for the proposed project? (10 points)    

· How will findings or experiences be delivered, used or communicated? With whom or what? In what ways, if any, do you envision students and faculty in the Center for Media Studies participating in how the outcomes of your research will be distributed, communicated or shared with your target audience(s), public or publics? (10 points)

NOTE:  If this research project in any way involves the interviewing of, the completion of a questionnaire by, or the collection of other data from human subjects, the Center for Media Studies may be required to obtain permission from the PLU Human Participants Review Board (www.plu.edu/hprb). Also, any human subjects who agree to participate in projects that will be supported or contain video or audio elements must be willing to sign waivers granting permission for use of their voices and/or their images.  

CENTER FOR MEDIA STUDIES
PROJECT PROPOSAL COVER SHEET
Name:

____________________________________________________________
Organization:
____________________________________________________________
Phone(s(: 
___________________________________________________________
Email Address:  ___________________________________________________________
Travel Destination(s)?______________________________________________________
Project Title:   ____________________________________________________________

Does this project involve the audio or video interviewing of, the completion of a questionnaire by, or the collection of other data from human subjects in any way? ____ YES ____ NO

If yes, authorization may be required from the PLU Human Participants Review Board (HPRB) and participants must be willing to sign written waivers granting the use of their voices and/or images in subsequent media productions. 
Prior to turning in your application, be sure that you:
· Attach a Project Abstract (75 word maximum).
· Attach a description of the proposed project following the Evaluation Criteria.
· Attach a separate page for the budget. Indicate all sources of funding, if applicable.
· Attach copies of CVs and/or resumes of appropriate applicants.
· Ensure that your application reaches the Center for Media Studies by the appropriate deadline. 
Applicant signature:  __________________________________ Date: ______________
Applicant signature:  __________________________________ Date: ______________
Applicant signature:  __________________________________ Date: ______________

CMS signature: _________________________________________ Date: _____________

